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CHAIRMAN’S INFORMATION REQUEST NO. 1 
 
 

(Issued June 4, 2020) 
 
 

To clarify the basis of information provided by the Postal Service in its Type 1-C 

Market Dominant Price Change, filed June 1, 2020,1 the Postal Service is requested to 

provide a written response to the following request.  Answer(s) to the request should be 

provided no later than June 11, 2020. 

The Postal Service asserts that it is electing to generate unused rate adjustment 

authority from the Every Door Direct Mail Retail discount pursuant to 39 C.F.R. 

§§ 3030.506(b) and 3030.512(b)(10).  Notice at 4.  Pursuant to 39 C.F.R. 

§ 3030.523(e)(2)(iii), a rate incentive can only be included in a percentage change in 

rates calculation if it is a “rate of general applicability,” which is defined at 39 C.F.R. 

§ 3030.501(g).  Furthermore, 39 C.F.R. § 3030.512(b)(9)(i) requires a notice of rate 

adjustment which includes a rate incentive that is a rate of general applicability to 

provide “sufficient information to demonstrate that the rate incentive is a rate of general 

applicability.”2 

                                            

1 United States Postal Service Notice of Type 1-C Market-Dominant Price Change, June 1, 2020 
(Notice). 

2 The Commission recently finalized amendments to its rules concerning rates of general 
applicability within the context of Market Dominant rate adjustments, but those amended rules have not 
yet become effective.  See Docket No. RM2020-5, Order Adopting Final Rules Regarding Rate Incentives 
for Market Dominant Products, May 15, 2020 (Order No. 5510). 
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1. Please confirm that the Every Door Direct Mail Retail discount is a rate of general 

applicability.  If confirmed, please provide sufficient information to demonstrate 

that the Every Door Direct Mail Retail discount is a rate of general applicability. 

 

By the Chairman. 
 
 
 
Robert G. Taub 


